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RANA WAXMAN
Clear, Compelling Content That Drives Results—Across Industries, Audiences, and Channels
													201-983-3175 |   rana.consciousstrategiesllc@gmail.com 	| Port St. Lucie, Florida | https://www.linkedin.com/in/ranawaxman/ 

Versatile and results-driven writer with 10+ years of experience creating high-performing web content for nonprofits, businesses, government agencies, and corporate communications. Known for translating complex topics into clear, user-friendly content across diverse industries and platforms.
Skilled in the full creative process—from content strategy and writing to page design in Figma and publishing across various CMS platforms. Data-driven with a strong grasp of SEO, UX, and performance analytics. Adept at adapting tone, voice, and style to align with brand guidelines and connect with various audiences, including in highly regulated environments.
A collaborative team player with a proven ability to manage multiple projects, meet tight deadlines, and deliver quality work. Trusted to uphold brand consistency, implement style guides, and partner effectively with cross-functional teams.
SKILLS
Professional Skills: Cross-team collaboration - High Level of Accuracy - Multi-tasker – Adaptable – Organized - Product Marketing - Content Management Systems (CMS) - UX Research - Stakeholder Management - Event Marketing - Editing and Publishing - Web Content - Blogging - Articles and Thought Leadership - Landing Pages – Storytelling - Product Descriptions - APP, SMS, Mobile - Self-starter - Content Strategy - Analytical Thinker – Creative Problem Solver - Excellent Communicator - Relationship Builder – Mentoring - Compliance/Legal - Detail-oriented- TV, Video Scripts - Content Creation AI-driven Content Tools and Platforms- Creative Writing - UX Writing – Leadership - Keyword Research- Brand and Marketing - Customer Support – Consistency – Business to Business (B2B) – Lead Generation – Presentation – Journey Mapping – Customer Engagement – Digital Media – Direct to Consumer (D2C)

Technical Skills: Workflow – Jira – Confluence - Microsoft 360 - SEO Keyword Research – SEO Optimization – Meta Tags – Alt Tags – Google Suite – Chat GPT – Gemini – Relative Insight – Jasper – Mailchimp – Information Architecture – Grammarly – Flesch – Hemmingway – Clear Scope – Conductor – Brightedge – Figma – Canva – WordPress – Sitecore – Contentful – Squarespace – Drupal – Qualtrics - A/B Testing - Basic HTML and CSS – SaaS – Google Analytics - SEMrush 

WORK EXPERIENCE
Digital Content Designer – State of Connecticut (Tricom Consulting) 
Remote | Aug 2024 – Jan 2025
Modernized state agency websites in a highly regulated environment using plain language, accessibility standards, brand/style guides, SEO, and UX best practices. Led content strategy, information architecture, and journey mapping; created mockups in Figma and collaborated cross-functionally from research through execution. Presented work to stakeholders and leadership, improved onboarding materials, and managed multiple projects and timelines. Key contributions include redesigns for the CT Department of Children and Families, Office of Higher Education, and Business One Stop. Proficient in Microsoft Office, Zoom, and various CMS platforms.

Digital Editor – Understood.org 
Remote | June 2023 – August 2024
Created engaging, user-centered content across multiple channels, including articles, newsletters, headlines, SMS/push notifications, and downloadable pages. Wrote and optimized AI-generated copy for the Wunder app using an empathetic, brand-aligned voice—improved evergreen content rankings through SEO audits and edits. Edited and published content in Contentful, supported mental health and learning differences content hubs, and collaborated on Learning Heroes landing pages. Programmed AI tools with brand voice and developed targeted newsletter campaigns to drive engagement.
																							
Content Editor for Membership Team – Project Management Institute (PMI) 
Remote | August 2021 – May 2023
Created and executed marketing copy for newsletters, websites, ads, email campaigns, event collateral, and landing pages to drive member retention and acquisition. Boosted lead generation and subscription growth through A/B testing, optimized CTAs, and UX-focused copy. Improved KICKOFF™ landing page performance (Sitecore) and supported PMI® events with targeted messaging. Synthesized member survey data to refine messaging, wrote scripts for sales teams, and streamlined content processes. Collaborated cross-functionally with analysts, product managers, and designers to align campaigns with membership goals.

SEO Writer/Editor/Mentor - Education Dynamics LLC 
Remote | June 2014 – February 2022
Developed high-converting content for articles, landing pages, product pages, and infographics to drive lead generation across multiple higher education platforms (CyberDegrees.com, Unigo, Study Abroad, GradSchools.com, eLearners, Education Connection, and other D2C websites). Increased organic traffic through SEO-optimized copy in WordPress and Drupal. Mentored a team of 10 writers on SEO strategy, keyword research, and content creation, resulting in significant traffic growth. Created SEO briefs to streamline content across websites and analysed the performance of evergreen content to improve ROI. 
Researched industry and keyword trends in Conductor and judged scholarship competitions to improve brand engagement.
Head Copywriter – Smilewise
Remote | May 2020 – August 2020
Optimized existing healthcare technology content and developed new copy to increase this dental tech startup's brand awareness and conversion rates. Identified opportunities to enhance content strategy and drive engagement, contributing to the company’s growth in a competitive market.
Marketing Communications Writer – The Vanguard Group
Remote | March 2020 – May 2020
Developed multimedia content for Digital Advisor, General Advice, and 529 College Savings, including video scripts and social media campaigns. Translated complex white papers into clear, accessible articles. Collaborated with project managers, design, and social media teams in an agile environment, tailoring copy to audience personas across multiple channels.
Digital Content Writer – Drexel University Online
Remote | December 2018 – July 2019
Conducted competitor analysis and translated market research into compelling content. Optimized on-page SEO and collaborated with SMEs to support website redesign. Identified and addressed audience gaps, particularly improving content for military students.
[bookmark: _cg3bbqrcg2t3]Web Content Specialist – Homes.com
Remote | March 2017 – March 2019
Led thought leadership content for blogs covering travel, hospitality, real estate, home décor, mortgages, and lifestyle topics. Increased site traffic for B2C markets through strategic, research-driven articles and visuals.
SEO and Social Media Specialist – Twice Social
Remote | February 2015 – December 2016
Created high-converting blog content and led successful Facebook ad campaigns. Drove brand engagement and managed social media marketing efforts to build community and boost visibility.
EDUCATION AND LANGUAGES																							 	
McGill University BA in Liberal Arts and Communication
· [bookmark: _w8linti438kb]French, Spanish
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[bookmark: _l2wy7tv6ezv4]ADDITIONAL EXPERIENCE AND INTERESTS
· Certified Yoga Therapist & Stress-Management Coach (Part-Time)
· Co-leader of nonprofit club: Event planning, membership management, database oversight, and marketing initiatives
· Enthusiastic swimmer, walker, and cyclist
· Avid fan of foreign films on Netflix
· Proud dog mom

